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How Is media content and
outreach supporting young
Zambians to make sexual and
reproductive health decisions?
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Tikambe programming provided accurate, practical and relevant information about SRH. It created a safe
space for young people to discuss SRHR and aimed to prompt for family and community discussion on
related topics. It covered issues including safe sex, contraception, SRH services and decision-making in
relationships. It also highlighted the importance of several key factors:

» Sex and relationship education in schools and communities

TENIT LT IO Tk JTCLT i LLINE wiLij W oI ATI-CI LA TLKI

* HIV and sexually transmitted infection (STI) prevention and treatment

¢ SRHR and gender equality

T THELjali I Cgka Aged Fitedpirs JILpk-3I00 s CETK ijITkej M-LLTLL

In addition, community-based facilitators conducted outreach activities including SRHR clubs at youth-
friendly spaces.

Tikambe’s media content and outreach activity worked in line with the CSE curriculum and was tailored to one
of two age groups — those aged 14-19 or 20-24. For example, for the use of contraception, content targeted
at the younger age group covered what a condom is and how to use it while content targeting the older
group covered themes around deciding to use condoms and negotiating contraceptive use in relationships.

- —
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Research methodology

The evaluative survey was conducted in 16 districts across the four focal provinces (Central, Copperbelt,
Lusaka and Northern) in September and October 2023. In the 16 districts, the research team selected a
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Social media reach and engagement

Throughout phase three, SRHR social media content was posted on the Tikambe Facebook page. Page
visits grew by 5.3%, generating 15,342 new followers that were within the age range of 15-25-years-old
and with a total reach of 25.2 million over the period of September 2022 — August 2023.

Among the survey respondents, 6% said they had accessed or seen content on the Tikambe Facebook page.

The three Tikambe posts with the greatest audience reach and engagement achieved a combined total of
2.2 million people, generating 37,329 “likes”, comments or shares.

Phase three of the project also include a phone service that young people could use to raise questions
about their SRH. A total of 203,230 callers accessed the this service.

Reach of Tikambe media and interpersonal communication

Who accessed Tikambe?

* ¢8O BUUTINTAUN U0 60a0yyOyAIGTI SUGIGANETANN TR Tikambe GIORIT 0UG ¢é JiTil Gy UTO0Tilig?
§OTaB0M Al $&' ($( CUATS youyio 6" U6 CUAG TTATITOA TEYUAA 460 6UAY 0UTU YYUAINSOA:

« B0 TARIGBO JOTEBOR TC a66A dU A 3002008 ATA $ ] GTIO TOR %# ] 60GTIO JOG03a00 360 OOUAY
YyUOI0 U6 TUl 1$8"$ICOTY! UIFA 10 450 aTY60a YURIOS0A

« COUA BUGITHOTAUN JOTOBOR QOTIC
jorional t' 2
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https://www.facebook.com/reel/1368584854043310
https://www.facebook.com/TikambeNatulande/videos/708669914277737/
https://www.facebook.com/TikambeNatulande/videos/683726336498492/

Research fndings: Impact
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Increasing young Zambians’ confdence to protect their SRH

In Zambia, young people hold back from accessing SRH services for reasons including fear of discrimination

and a lack of youth-friendly health workers. The evaluation found that youths who were regularly exposed
to Tikambe TUT FIILIA) TLLKA s BLT KKTKA LT oB ik Geitn ) TLa  TCEY I LTKICW ETUINT LT T Age TILILY
including going to a health centre to discuss contraception and access STI tests, or discussing
JTLLITYILLITL TL g Age i tij TLijier giuei reint TCTkArir iU TeLd g Lijdr acgici!

LT 2" ENLAiLyi T AT-LI0 L TLKT T TCi LHIIKTLkA LiTYiji § Tn Tikambe/Tikambe media to practice
positive SRH behaviour

14-24-year-olds regularly reached by Tikambe and Tikambe media

Activities contributing to the observed change

In addition to Tikambe media, BBC Media Action and Restless Development organised various outreach
events that were carefully designed to help participants develop a deeper understanding of their bodies,
rights and the importance of open communication in relationships. These events increased demand for
contraceptives including condoms and facilitated a greater uptake of SRH services, strengthening links
between healthcare facilities and local adolescents.

This phase of the project also engaged young men and women through club sessions and provided
mentoring sessions to empower young Zambians to pursue their aspirations and facilitate conversations

around relationships.

eUILT @' >A8>Dani TralkjlIt JTLajiL) i JL wTLTINILY Lijil Age
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Prompting discussion and dialogue around SRH issues
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ESit HTLYIICI0 T i D00 LT Liji Lo Tk i 12 >A&>DAaR T TEATKE P LELTCLT § PETKICO L TUTEr ricejpirmrt
result (see Figure 4).

Figure 4: 14-17-year-olds’ who reported accessing the following services or discussing information on
LijirT FiLEdpir Teit Yol iNLITTj LT Tikambe

44% } 39% ’ 35% ’ 32% ' 28% ‘ 19%

HIV COUNSELLING CONTRACEPTION EghESGEREG EEGE gGARGGENREY EEGE COUNSELLING ON
AND TESTING ISSUES RELATED TO
RELATIONSHIPS

Increasing awareness of youth-friendly SRH services

The Tikambe project aimed to drive an increase in using
ATFLiAILITCikA PLTYIr LIl JLILO T TTTITL OTEIL L LL
initiative to encourage young people to seek health services,
especially SRH services. These youth-friendly spaces are set
TULTCE bM< BLiIL ijETKE o T)ILA LLTWIPITTLE ILTDI§ TA
young people and health practitioners trained in youth-
friendly healthcare and counselling. A UNESCO report
JFILLIAT§ FIEICTOVTELIRLr LijTL Kebi g TPQIrr LT AllLija
friendly services, such as fears of being stigmatised, worries

TV P TLa  TCLITEA TEg T kT TETKIVILA Ty riceigin”

The endline research found that young people who were regularly reached by either or both Tikambe
JLLTCETCLITEr A0Ch rIoLia) Tk w LT WKIKA LT VT THILT T ATELjaI L gkd PLTYIN L TC bijie FLINCTTT §
peers and were open to using these services. Regression analysis, controlling for other factors, showed that
14-24-year-olds who were regularly reached by Tikambe outreach and media were 2.9 times as likely to be
aware of youth-friendly centres, and those regularly reached by Tikambe media alone were 1.9 times as
likely to be aware of these centres than unexposed young people.

Activities that contributed to this change

Tikambe media and outreach activities created awareness about youth-friendly facilities and encouraged
young people to use them by reassuring them of healthcare workers’ professionalism and highlighting that
fellow young people were points of contact at these centres.

All PSAs aired on various platforms alerted young people to the availability of SRH services, including

youth-friendly centres. When needed, the project also put in place a system to refer young people from
schools to youth-friendly services, making 839 referrals across 50 schools.
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Local journalists — who form a vital link between the population and local radio stations — managed some
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Conclusion

At the start of the Tikambe project, baseline research among young people in Zambia revealed low levels of
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